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Course unit title: 
Administration 

Course unit code: 

Faculty / Department  providing the course / module: 
Faculty of Law and Administration 

Subject title: 
Consumer Protection Law 

Mode and cycle of study: 
II degree/stationary 

Profile of study: 
A 

Specialty: 
all 

Year / semester:  
2019/2020 

Course / module status  
facultative 

Language of instruction: 
english 

Format of 
instruction 

lecture workshop  laboratory seminar 
diploma 
seminar 

other  
(specify) 

No. of hours 
 

 15     

Course / module coordinator 
 

Daniel Dąbrowski, Ph.D 

Course instructor 
 

Daniel Dąbrowski, Ph.D 

Course / module objectives 
 

The aim of the educational process is to introduce students to the basics rules of 
the consumer protection law. 

Prerequisites 
 

Knowing the basics of law. 
 

LEARNING OUTCOMES 

Ref. to  
programme 
benchmark 
statements 

Ref. to subject 
area benchmark 

statements 

Knowledge  
 

1. Student knows legal basics of consumer protection. 
2. Student knows reasons of covering consumers with 

special protection. 
  

Skills 

3. Student uses knowledge concerning a consumer 
protection in his/her daily life. 

4. Student can analyse content of contracts and other 
documents referred to consumers. 

  

Social 
competences 

5. Student shows meticulousness in reading legal documents 
and creativity in creating them. 

  

 
CONTENT 

 
No. of hours 

  
Form of classes – theoretical lectures  

1. The concept of consumer protection law. Consumer protection as a problem of legal policy 2 
2. Consumers health and safety 2 
3. Consumer’s right to be informed 2 
4. Consumer sales law 1 

5. Distance contracts and contracts negotiated away from business premises 3 
6. Consumer protection in respect of chosen contracts for providing services  2 
7. Unfair business-to-consumer commercial practices and practices which harm the collective 

consumers’ interests 
2 

8. Consumer protection in transboundary contracts  1 
  
 
 

 
Modes of delivery 
 

 
Lecture with the use of multimedia techniques, lecture with talk, didactic discussion, 

 

Assessment methods  
 

 No. of learning 
outcome 

from the syllabus 

written exam - a one-choice test containing also open-ended 
questions 
 

1, 2, 3, 4, 5 



 

Grading criteria 
 

 

 
Rules for calculating the grade from the subject 

A maximum of 20 points may be obtain maximally from the test.  
0 -11 points – 2,0; 12-14 points – 3,0; 15 point 3,5; 14-16 points – 4,0; 17 points – 4,5, 18-
20 points – 5,0 
 

Basic reading 
 

1. D. Lubasz (red.), M. Namysłowska (red.), Ustawa o prawach konsumenta. Komentarz, 
Warszawa 2015. 

Supplementary reading 
 

1. T. Skoczny (red.), Ustawa o ochronie konkurencji i konsumentów. Komentarz, 
Warszawa 2014. 

2. T. Czech, Prawa konsumenta. Komentarz, Warszawa 2017. 

 
STUDENT WORKLOAD: 

 

 No. of hours   

Contact hours 15 

Preparation for contact hours 10 

Private reading and studying 10 

Participation in tutorials 5 

Preparation of project / essay / etc. 0 

Preparation for test / exam  10 

Other 0 

TOTAL workload 50 

 ECTS credits 2 

 


